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I. Communication Studies Program Mission and Educational Objectives 
A. Program Mission 

The Communication Studies Program prepares students for the challenges of a society that is shaped 
by communication. As participants in the program, students develop and integrate knowledge, 
creativity, ethical practice, and skills. Students also examine and produce work in oral, written, and 
visual communication and practice skills in group and intercultural communication. 

B. Mission Alignment 
The Communication Studies degree typically culminates in an externship, offering students a chance 
to practice their target career with a current professional. Prior to that hands-on experience, 
Communication courses offer a variety of open-ended projects and opportunities to engage with 
professional or public communities as objects of study for research (e.g. COM 326: Communication 
Research) or practice (e.g. COM 425/426: Mediation and Mediation Practicum).  

As every student’s 36-credit focused sequence (see below) creates a unique degree program, 
innovation is a regular feature of the curriculum – students’ programs of study vary as much as the 
students themselves. Communication Studies students work with their advisors to identify and take 
classes from other programs that support their individual career goals.  

The Focused Sequence and many of our program’s core courses emphasize the university mission’s 
focus on innovation, hands-on experience, scholarship and leadership development. 

�x Innovation: Students actively craft their own program of study in response to their career 
goals. Many students come to OIT to craft an expertise that cannot be gained through 
traditional undergraduate programs (e.g. e-Sports/Live-Streaming Broadcast Expert). 

�x Hands-On Experience: Students in Communication Studies courses regularly apply their 
academic knowledge to real-life situations, both as a means to complete homework and as a 
part of their professional lives outside of school. 

�x Scholarship: Students in Communication Studies engage with communication and rhetorical 
theories, both as a means of understanding the discipline and as a product for broader 
consumption. In COM 326: Communication Research, students submit abstracts of their 
course projects to a regional conference for presentation in the Spring. OIT regularly sends 
half a dozen students to this conference each year. 

�x Leadership: Communication Studies is a field that studies and works to improve group 
dynamics and leadership strategies. All of our students graduate with a thorough 
understanding of a variety of effective strategies for managing teams and group projects. 
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C. Additional Information 
The Communication Studies program fills a niche in the Human and Professional Communication 
world by offering students the opportunity to design a major particular to their career goals. All 
students are required to complete 36 credit hours in courses of their choosing, forming a Focused 
Sequence tailored to their individual professional goals. These courses may come from within the 
Communication department, but many students enroll in courses from Business, CSET, and 
Psychology to gain specific technical expertises in addition to the interpersonal communication 
knowledge and skill they gain in a Communication Studies program. 

The diversity of our students’ career goals results in a graduate body that does not conform to a 
single mold. Graduates have pursued careers in law enforcement, education, management and 
marketing, while others have moved on to Communication-focused graduate programs. Each 
student is guided by their advisor to craft their focused sequence. The student to full-time faculty 
ratio in our program (39
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undergoing active revision to more efficiently assess these programs. This revision will be complete 
in AY 2021-2022. 

A. Program Locations 
All Communication Studies students are located on the Klamath Falls campus, but the department is 
developing hybrid and online offerings to make the major more appealing to students in other 
locations. Communication faculty are present on the Klamath Falls campus (9 full-time, 1 single-year 
contract), the Portland-Metro campus (2) and online (1).  

The program serves primarily Communication Studies majors, but also serves students in other 
fields interested in communication-related course work to complement their chosen major. 

B. Enrollment and Retention Trends 
The Communication Studies program averages 40 enrolled students each Fall. Many of our students 
transfer to OIT from other schools or change to a Communication Studies major from another 
program at OIT. The latter is an attractive option for students who decide not to persist in a 
program for any reason but want to retain their technical knowledge (and course credits) towards 
graduation.  

 
 2016 2017 2018 2019 2020 
Communication Studies 40 31 44 41 39 
Full-Time 32 25 32 33 34 
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F. Program Changes 
The Communication Studies B. S. has no programmatic changes from AY 2020 to AY 2021 due to 
formal assessment data. Curricular changes in AY 2019-2021 were largely the result of COVID, 
increased offerings of fully-online or hybrid classes, and loss of faculty.  

As discussed in VIII. Action Plan and IX. Closing the Loop, much of the program’s energy for 
curricular change and development is spent managing increasing demands with decreasing faculty.  

IV. Program E(om)1 (m)1 (uni)9 (c)-3 (a)-4 t.9 (61c)1 (u)4 e to  
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COM 2: Display competence in 
oral, written, and visual 
communication 

 �7  

COM 3: Apply communication 
theories 

�7   

COM 4: Understand 
opportunities in the field of 
communication 

  �7 

COM 5: Use current technology 
related to the communication 
field 

  �7 

COM 6: Respond effectively to 
cultural communication 
differences 

   

COM 7: Communicate ethically �7   
COM 8: Demonstrate positive 
group communication 
exchanges 

 �7  

Table 3: Assessment Cycle for PSLOs 

VII. Summary of 2020-2021 Assessment Activities 
Due to staffing and time constraints, formal assessment is limited to direct assessment of student 
performance in COM 326: Communication Research. 

A. PSLOs 
1) Direct Assessment 

Direct assessment in COM 326: Communication Research addressed COM 1 (Demonstrate 
Critical and Innovative Thinking), COM 3 (Apply Communication Theories) and COM 7 
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COM 7: Communicate Ethically 

All of the students proposals for studies with human subjects showed appropriate regard for the 
ethics of doing research and the impact on subjects. 

2) Indirect Assessment 
All three graduates participated in the student exit survey. The quantitative data provided in the 
survey was largely positive, with at least two students always responding that the program improved 
their skills in each PSLO “Very Much” (the maximum positive response). In ordinal responses 
without 100% agreement, the remaining response was always “Quite a Bit” (the response ranked just 
beneath “Very Much”).  

Finer granularity in student satisfaction with their major can be found in the text res
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