Professional Writilgogram Assessment Report

20192020
Contents
I.  Communication Studies Program Mission and Educational Ohjectives.................... C
A. oo =0 4\ ES7] o) S . IS
B. TS (o] g I [T | o 1= o | AT RRUPPPPTPPPPIN K J
C.  Additional INfOrMALIONL.......ceeiiiiiiiiiie e e e e e e eeae s K
[I.  Program Description and HiStQIY...........cooviiiiieiiiiiiie e e e s R
[I. Program History: AY 2014 t0 PreSEeNt.........ouuuuuuiiiiiiieeeeeieeeeeiiieee e S
A. Program LOCAtIONS. .....uuuiiiee e e e e eeeeeeitis s e e e e e e e e et s e e e e e e e e e e eeeesaannnaeaeeeeaeeeenenes R
B. Enroliment and Retention Trends..........oooovviviiiiiiiieiiiieeeeeiiiieen e B,
C.  Program GragUAES..........uuiiiieeeeeeeieeeitiiiiisss s e e e e eeeeeeeeaaasnss s s e e eeaeeeeeesssnnn e aeaaees D,
D INAUStrY REIONSNIPS ... e e eeeeees B,
E T U Lo b o T=T = g o = S T
F. Program ChRangES........uuuuuiiiiiie ettt e e e e e e e e e e e eataba e e e e e aaeeees o PO

IV.  Program Education Objectives and Program Student Learning Outcomes.(PSLQ%H.
A. Program Education ODJECHVES. .........couiiiiiiiiiiiie e S,
B.

Communication Studies Assessment R&dr82020 1



2)  Direct Assessment: Performance in Related Courkesor! Bookmark not defined.

3) Coordinated Direct Assessment: Ethical Reas&$LQ......... Error! Bookmark not
defined.

4)  Discussion: Communicate Ethically....................... Error! Bookmark not defined.

Communication Studies Assessment R&dr82020 2



Table 5: Academic Performance in CHiibalking —Oriented Courses, Fall 2013 through Summer
2008, .. e a e e e e a Error! . Bookmark not defined.

Communication Studies Assessment R&dr82020 3



program§913 acrosaY 2018, 48:13 in Fall 2018, Week 4) allows students to work with an advisor
with some expertise tineir career goal.

Focused Sequence information can be found inUédfning Experiences

Il. Program Description and History
The Communication Studies program fills a niche in Communication programs nationally. Rather

than focus on content production within a specific medium (e.g. television or radio broadcast) or on
the dynamicsf interpersonal communication, the Communication Studies B. S. gives students the
flexibility to craft their own programsifidy Students do gain experience in content production
through courses like COM 248: Digital Media Production and COM 309: icetiomu

Technologyn Use and they do gain experience in interpersonal communication through OIT’s
general education requirements and courses like COM 205: Intercultural Communication and COM
347: Negotiation and Conflict Resolution. However, these experiences are the foundations for
students to develop their specific professional interests.

1. Program History: AY 2014 to Present
The Communication Studies program was revised and approved by the CPC in Winter 2014. All

new courses within the major hagerbrolled out, but many courses in the major are offered once

per year or once per two ye&Asa result, limiteldSLO data has been collected in many of these
coursesWithin the same departmgthie Professional Writing program was approved in Winter of
2017 and its first courses launched in Winter 2018. While it is a distinct program from
Communication Studies, the two share many faculty and some courses. As this report discusses in
section YAssessmelilycle of Student Learning Outcontke PSLO assessment cycle is

undergoing active rexas to more efficiently assess thesgm@mmsThis revision will be complete
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AY 2017 AY 20B AY 200
Total Students 46 51 51
Graduatedby End of Year 11 14 18
Retainedrom Previous Year| 23 27 38

Tablel: Communication Studies B. S. Enrollment and Retention

Retention numbers are presented above by class séaadamdy count students persisting from
year to yeaAs the Communication Studies program has many students who transfer in from
Community College programs or from other programs amn@year common retention data
focused on firstime freshmen would not accurately describe our retention figures.

C. Program Graduates
In AY 2019 18 students graduated with a Communicatie€d B. S. Other students also majored

in Population Health Management, Nursing, Business (Accounting Option), and Applied
Psychology. One Communication Studies student also received the Dispute Resolution Certificate
offered by the department.

D. Industry Relationships
The Communication department as a whole does not maintain industry relationships beyond its

advisoy board, which includes school board memberaVéelémployees and members of the
community.

During AY 2019the Communication departmeantinued its membership in the MadCap Scholar
Program, which grarascess to the professional MadCap Flare suite of technical writing
applications for students (normally $1,799 per license).

E. Learning Experiences
In April of 21, two students presented papers at the Northwest Communication Association’s

annual conferencalong with many of their faculfjheir work was presented at the same level as
graduate students and facfrthyn universities across the Pacific Northwest

F. Program Changes
The Communication Studies B. S. has no programmatic changes fro®taYY2@01Aue to

formal assessment d&iarricular banges in AY 2012320 were largely the result of CO\éil
a move to fulhpnline or hybrid classes.

AY 20192020 saw the second iteration of COM 135: Communication Software following informal
program assessment (focus groups and a review of assignthstutdent work). The course has
been largely successful in addressing concertecbwetogical preparednassl will continue

into the future as an alternative to the major’s required MIS courses on Microsoft Office.

AY 20192020 was initially slated as a time to test and review new approaches to PSLO 5 (Use
technology to communicate effectively in various settings and contexts). The additional variables
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Direct assessmentsvere conducted through Portfoliubrect assessmentsvere conducted

using a caredwng nominakcaleThis scale is not intended to be used by untrained expert-

raters, and therefore does not intend to be reliable if used by individuals outside the Communication
department’s current faculty roster. Instead, the goalddoth reflexive and trustworthy (cf.

Lincoln & Guba, 1985), prompting faculty discussion of student performance and desired changes.

Due to limited bandwidth for collecting and rating artifacts, the direct assessment data below
focuses on COM 25&8¢mmunication Ethig@and COM 309 (Communication Technology in, Use)
but the
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Table3: Final Grade Performance in Courses that Value PSLO 1 Highly

Table 3hows the final grades for all students in AY-2029 in courses that value critical and
innovative thinking highly. A majority of students perform at a satisfactory or greater level (as
indicated by a passing grade or greater), but a decreasihgtademistperform below satisfactory

level as their careers progress. As the “goalposts” for critical thinkingdoetiomally more

challenging as courses increase in level, we can read the consistent bulk of B/C grades as students
consistently rising to each course’s expectations for this PSLO.

Areas of Pride: Students in Capstone (a Spring course) are thosegotejgaaiduate that term or
before the next offering. Capstone is both a review of in-
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(e.g. following a style manual or cultural norms). Thissexss shows a regular (and, comparing
introductory to Capstone courses, substantially) deanreasmgf below
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like COM 225I(terpersonal Communication) may aygbear immediately useful in a course like
COM 309 (Communication Technology in Use). The Communication department may consider
structuring the exposure to theories of communication more explicitly to make connections between

courses more accessible toebis.

PSLO 4 Understand opportunities in the field of communication

AY 2019 AY 2019
2015-

4)

[ A] _&C] BewcC]
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COM309 36.36%  54.55% 9.09% Application of comm.
63.33% 36.67% 0.00% technologies
Table7: Final Grade Performance in Courses that Value PSighlg

Careers in Communication are defined both by the ability to convey and collect information
between humans and by the media or technologies that we use for thal pbbeeskows final
grades in courses that place significant value on the use téchunogies (e.g. specific software,
websites, or equipment) as part of the course’s grading schema.

Areas of Pride The generalecrearsébelowexpectation perforance and the general incirease
aboveexpectation performance (particularly in COM 109, COM 135, COM 248 and COM 309,
which comprise the “technology sequence” of courses)

Areas for Improvement COM 309 stands out as a place where students strugghgthgai
communication technology. While this data only reflects A2@20adiscussion among the

faculty who teach this course suggests that the data are not atypical. This course in particular asks
students to not only operationalize their technological skills to a greater degree than other courses, it
also asks them to use communication theories and research strategies to create caualéx, high

final products. The faculty teaching this course have begun working on strategies to improve
outcomes at this level, but the PSLO data in this report suggest that COM 309 may need to borrow
curricular approaches from COM 424 to allow students to transfer their knowledge into the course
more easily.

6) PSLO 6Respond effectively to cultural communaegion differe
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Areas for Improvement COM 325 (Gender and Communication) is the only course that highly
values this R® where students did not all meet or exceed expectétiulesthe numbers do not

indicate that any immediate action is necessary, the fact that students perfoain@eeeither
below expectations is cause for further evaluation in A2@220

7) PSLO 7Communicate ethically

AY
2015-
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Table 1Care not surprising, then. In COM 248 inipalar, students worked in small teams to
create short, narrative films (part of the Teamwork ESLO assessment process).

Areas of Pride Communication Studies students perform well in group projects, small group
discussions and fullass discussions.

Areas for Improvement The data collected here and the data collected through the Teamwork
ESLO assessment do not suggest a need for curricular change.

B. Indirect Assessment of PSLOs: Exit Survey
As noted above, the Exit Survey data was not included as only one student responded.

C. Direct Assessment: COM 255 and COM 309 Student Work
Student artifacts from COM 255 and COM 309 received sufficient ratings from department faculty

to be included here for direct assessment. As noted in, T@Bis 255 and COM 309 value
PSLOs 17 highly. Because the assessed assignments are similar in nature (determining an
appropriate communication strategy on an ethasted subject for a sgecaudience), they are
aggregated by course and disaggregated by student Saménts who were not Communication
Studies majors were removed from this data set.
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Senior sudents (n = 6) performed generally as we might expect in these courses, typically at an
Advanced Student level. Lower ratings may have been the result of the particular assignment
assessed, as students may not have felt a need to be particularlg ionolvalienging, but

instead simply needed to apply course theories or frameworks to the problem at hand.

Sophomore students (n= 6) likewise performed generally well, at rates similar to Seniors in each
relevant PSLO exciEptPSLOs 5: Use Technology... and 6: Communicate Ethically. However,
only PSLO 5’s ratings raise concerns, as students were judged by faculty as either not needing to use
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C. Ongoin
As discusged |gr]1 the Summary of Activities section, the Communication department has shifted its
assessment strategy to sample a broad set of artifacts from as many courdeseasipt=sii
Because Communication Studies is a smaller program, this will allow us to measure achievement
across the entire program each year rather than focusing on a small number of students in a few
courses each year.

IX. Closing the Loop
A. AY 2017 Report: Longitudinal Tracking
The AY 2017 report suggested that longitudinal tracking of student development could be a more

meaningful data collection method than taking snapshots of individual courses each year. While this
report only examines artifacts from a small set of courses, the change has led to conversation on
additional ways to improve our programmatic assessment using disciplinary methodologies, such as
focus grouping faculty and student feedback or performing natural language processing of sur

and reflection data.

B. Continuing Conversations
While the loop has not fully closed yet, the Communication department has begun work on several

largescale revisions to its program. Some of this has involved the creation of new courses, and that
course eation has underscored the need to hire more faculty to handle both general education
offerings and the specific technical skills we teach. This has also led to further discussion of a
departmental laptop requirement or other methods of solving tedal@ogess problems.
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Appendi& Ethical ReasonisLO Rubric

Ethical Reasoningubric (208-19 Assessment)

DEFINITION

Ethical reasoning is the process of recognizing which decisions require ethical judgements, determinpagential reasonable
courses of action, finding support for potential courses of action, and then selecting the course of action best supported.

CRITERIA
High Proficiency Some Limited
Proficiency (4) ?3) Proficiency (2) Proficiency (1)

The work meets listed
requirementor this criterion;
little to no development needed.

The work meets most
requirementsninor
development would improve the work.

The work needs moderate
development inmultiple
requirements.

The work does not meet this

criterion: it needs substantial
development inmost
requirements.

Theory:
Student demonstrates
knowledge of different
ethical theories and code

Recognition:
Student can recognize

The student demonstrates a develof
knowledge of different ethical theorig
and codes, and providasionale for

their preferred theory or code.

The student demonstrates a developed
sknowledge of different ethical theories an

codes.
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The student demonstrates a basic
i knowledge of different ethical theorig
or a code. Student understands the

difference between ethics and law.

21

The student exhibits no knowledge

sdifferent ethical theories and codes
The student may confuse legal and
moral codes.




Xl.  Appendix C: Direct Assessment Rating Scale
Communication Studies PSLO scoring uses a nhominal rating scale based on the quality of student

work. It is intended to cover the range of possibility in a student’s work from their first term
through graduation. The descriptions are intentionally leftdiwdaubjective. As Communication
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Due on Friday, 6/12/20 (uploaded to Canvas by 11:59 p.m.); no late papers accepted

As explained in our text, particularly in chapters 1, 2, and 4, people have different views of “the
good,” and those views are basedstabished narratives. When people take these narratives
about “the good” for granted, these views become “common sense” to those who hold them.
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Deliverables
Mock Ups (15 points)

Your mockups should be detailed enough that your client would understand what the final
product would look like -pencil drawings on a Burger King napkin are not acceptable (under
most circumstances), but a very detailed PowerPoint or eewedtluted cell phone video (with

some cleanup) could be all your audience needs. The focus here is on cregsieyraf

documents that all contribute to the overall message rather than expecting a single document to
do all of the work.

Campaign Analysis (10 points) and Assessment of Flaws (10 points)

Your report should analyze this failing campaign in the same way your Project 1 report analyzed

a successful campaign. You are free to do a short summary of campaign aspects that are
successful and instead put greater effort to analyzing what's failing and why. This analysis must
include discussion of the campaign's target audience and the message that the audience is meant
to receive.

Additionally, your report should assess the particular flaws that you want to fix in your mock-
ups. This assessment should include a specific discussion of what your mock up will need to do
in order to demonstrate to your audience that ydixeel the problem.

Release Memo (5 points)

At the conclusion of this project, you will write a briefZJpage) memo to your client explaining
why your fixes have solved the problem.

Criteria Ratings Pts
7 pts
High Quality 3.5_pts
L Satisfactory
This criterion is Mock ups convey 0 pts
: 9 pts g Mock ups convey .
linked to a . their intended g Unsatisfactory
. Professional their intended :
Learning o message *and no Mock ups fail to 9
As "High . message. You ha\ )
Outcome Mock L other message.* .. convey their pts
. Quality," but : fixed the problem .
Ups -Rhetorical You have fixed the . ... intended
. flawless. : . o you identified in
Effectiveness problem identifiel message.
: your report and/or
in your report
memo.
and/or memo.
This criterionis 6 pts 5 pts 3 pts 0 pts
linked to a Professional High Quality Satisfactory Unsatisfactory
Learning As "High Mock ups have all Mock ups show the Mock ups are ts
Outcome Mock Quality,” but the major structuralyou have some ski extremely low P
Ups -Quality flawless. features of a with the quality.
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Criteria

This criterion is
linked to a
Learning
Outcome
Campaign
Analysis -Key
Terms

This criterion is
linked to a
Learning
Outcome
Campaign
Analysis -
Connections to
Readings

2 pts

Professiona least one aspect of t MEDIUM,
As "High
Quality,” butyou address several CHANNELS and

flawless.

4 pts

Professional

Ratings Pts

finished product, technology(ies)
but may lack someused to produce
of the polish of a them.
professbnal text.

1.7 pts

High Quality

You discuss 1 pts

MEDIUM, MODES, Satisfactory 0 bts

CHANNELS and At minimum, you Ur?satisfactor

AUDIENCE forat  discuss ; y
You fail to

connect any of 2
the termswe  pts
used in class to

the campaign
you're analyzing

failed campaign, andVIODES,

of these termsin  AUDIENCE for
other aspects of the at least one of th
campaign. You failing aspects of
connect some of  the campaign.
these discussions

together.
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Criteria Ratings Pts

Learning Professional High Quality Satisfactory Unsatsfactory

Outcome As "High  You identify at leas You identify at  You do not

Assessment of  Quality," but one major rhetoricileast one major discuss the

Flaws -Rhetorica flawless.  flaw in this rhetorical rhetorical efficac

Analysis campaign. You  problem in this of this campaign
analyze the nature campaign (in the in much or any
of that flaw in construction of it¢depth.

enough detail that message for its
it's clear what your audience).
mock up will need

to do to fix the

problem.
4.5 pts
High Quality
. : 2.5 pts
You identify clear Satisfactory

flaws in the existing You identify 0 pts

This criterion is . .
5 pts campaign and explain

linked to a . clear flaws in the Unsatisfactory
. Professional how they muddle or L )
Learning s . . existing You might 5
As "High distort the intended - . :
Outcome LT campaign and identify flaws, pts
Quiality," but message. You connect_ .. ,
Assessment of explain how the but you do not
flawless. those flaws to the . .
Flaws -Depth MEDIUM muddle or distordiscuss them.
CHANNEL or other tmhgs';‘;er;ded
rhetorical choice by ge.
the campaign creator
1.7 pts
This criterion is High Quality
linked to a 2 pts You explain how ! pt_s 0 pts .
. . Satisfactory Unsatisfactory
Learning Professional your mock ups . .
o You explain how You do not explain2
Outcome ReleaseAs "High clearly meet your
g o your mock ups how your mock up pts
Memo - Quality," but client's needs. Yc SR
. : .. Clearly meet yoL meet your client's
Connecting Mockflawless. discuss specific .7 ;
: client's needs. needs.
Ups to Audience aspects of both
mock ups.
L 2.7 pts
This criterion is . . 1.5 pts
linked to a 3 pts High Qual!ty Satisfactory 0 pts .
. . You explain how . Unsatisfactory
Learning Professional You explain how
ot your mock ups mee You do not 3
Outcome ReleaseAs "High the needs vou your mock ups discuss anv of tF pts
Memo - Quality," but y meet the needs Y b

content of your
report.

identified in your
report. You draw
attention to specific

Communication Studies Assessment R&dr82020 27

you identified in
your report.

Connecting Mockflawless.
Ups to Report



Criteria Ratings
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