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Program Description and History
The Business Entrepreneurship/Small Business Management Option degree was first offered at
Oregon Tech in the late 1990s. The focus of the Entrepreneurship/Small Business Management Option
is to equip students with the skills necessary to step into aaganal position. Coursework within the
degree provides students with both a broad understanding of all aspects of a business as well as more
focused learning in key management arebise Business degree program was awarded accreditation
by thelnternational Accreditation Council for Business Educafl&dCBE) in 2008 and was awarded
reaffirmation of accreditation in 2015. This degree was redesigned and renamed fall 2018: B.S. in
Business Management Option. The degree now allows more flexibility foresisito pursue paths in
entrepreneurship, business analytics or a-sg§igned option.

Program Highlights
Program Enrollment, Graduation and Employment Rates
The Business ManagementOption is offered on the Klamath Falls camptistal enrolimentor
201819 wasapproximately25 students. The program graduaté&dstudents for 2018. The thregear
annual starting salaries average83000. The program hasl®0% success rate (withsix months of
graduation students are employed or in graduate school).

Industry Relationships
Industry relationships for the Business Management degree program in the ZDa8sessment
period increased in both depth and breadth. These relationshgsstate to internships, senior
project opportunities, and job offers after graduation. The growing list of industry partners that
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Cellular, State Farm, Oregon eE&d Staub, Klamath County, Hewlett Packard and AT&T to name a
few) represents tremendous potential for students to engage with industry presently and going
forward. In addition, some graduates go on to create their own business.

Student Learning Exp&nces



their internships and senior projects. Below is such an experiencedbs a student via the exit
survey over this assessment period.

“Faculty worked with me so | could obtain my aPHR certification which will aid me in obtaining
a position in human resources.”

“Business Professors allowed us to apply the knowledge to actual circumstances. For example,
in international Business, we created an actual company and found a country to sell the specific
products in.”

Program Purpose
Bachelor of Science iBusinessManagementMission
The BusinessManagement Option is ehallenging, applicable degree program that integrates
UvPuvs }v %S3e]v 8§ Zv] o v ]Jvv}A S]A =« §3]vP « E <pu]E
environment. The program develops graduates with relevant skills preparing students for entry into
management careers in business, government, public, or social service organizations. hicsay
faculty translate theory to practice; advising students through the diversity of the curriculum, project
based learning, and internships. The degree servesdlstudents that seek a personal, haius
learning experience and the needs of the businesses that employ them.

Educational Objectives

1. Graduates of th&usiness Managementbption can assess and apply their strengths in marketing.

2. Graduates of thdBusiness Management optiorcan distinguish themselves as effective
communicators.

3. Graduates of théBusiness Management optiorexcel in problem solving.

4. Graduates of thdusiness Management optiormodel ethical and professional behavior.

5. Graduates ofhe Business Management optiorare prepared to pursue professional development
opportunities and/or graduate education

Management Department Student Learning Outcomes (SLO)
TheBusiness Management option



2. Department Level Student Learning OutcoméACBE requires all accredited institutions to
complete a Public Disclosure of Student Agkiment on an annual basis. In addition, all outcomes
are assessed annually, with the full sstifidy for IACBE core student learning outcomes (Core SLOs
1-5) completed every seven years.

Outcomes: Direct Indirect
Communicate the major concepts in x Case Study X Senior Exit Survey
the functional areas of accounting, X Senior Project

marketing, finance, information
technology, and management.

Describe the legal, social, ethical, ar x Case Study X Senior Exit Survey
economic environments dfusiness X  Senior Project

in a global context.

Solve organization problems, x Case Study X  Senior Exit Survey

x

individually and/or in teams, using Senior Project
guantitative, qualitative, and

technologyenhanced approaches.

Demonsrate professional x Case Study X Senior Exit Survey
communication and behavior. X  Senior Project
Apply knowledge of business x Case Study X Senior Exit survey
concepts and functions in an X Senior Project

integrated manner.

3. Program Student Learnin@utcomes Program Based Annual Assessment Schedule and Activity

Outcomes: Direct Indirect
Apply business strategies to plan X Senior Project X Senior Exit Survey
for achieving specific goals in an
organization based on analysis 0
internal and external factors.

Evidence of Improvement in Student Learning

1. Department Level Student Learning Outcomes, Activities and Results

Management Department
Program Outcomes Minimal Acceptable Assessment Results
Performance from 201718 from 201718

Communicate the major concepts in the | 80% achieve a rate g Senior Project 86%
functional areas ohccounting, marketing, | 3 or 4 N=64
finance, information technology, and 80% achieve a rate d Case Study 86.5%
management. 3ord N=82

80% score 4, 5, or 6 Senior Exit Survey 75%

N=93

Describe the legakocial, ethical, and 80% achieve a rate g Senior Project 86%
economic environments of businessina | 3 or 4.
global context.




80% achieve a rate o Case Study
3or4






