


Program Purpose  
Bachelor of Science in Business- Entrepreneurship/Small Business Management Mission  
The Business –Entrepreneurship/Small Business Management Option is a challenging, applicable 
degree program that integrates management concepts in a technical and innovative setting as 
required by today’s dynamic business environment. The program develops graduates with relevant 
skills preparing students for entry into management careers in business, government, public, or social 
service organizations. Industry-trained faculty translate theory to practice; advising students through 
the diversity of the curriculum, project-based learning, and internships. The degree serves those 
students that seek a personal, hands-on learning experience and the needs of the businesses that 
employ them. 
 
Educational Objectives  
1. Graduates of the Entrepreneurship/Small Business option can assess and apply their strengths in 

marketing.  
2. Graduates of the Entrepreneurship/Small Business option can distinguish themselves as effective 

communicators.  
3. Graduates of the Entrepreneurship/Small Business option excel in problem solving.  
4. Graduates of the Entrepreneurship/Small Business option model ethical and professional behavior.  
5. Graduates of the Entrepreneurship/Small Business option are prepared to pursue professional 

development opportunities and/or graduate education 
 

Management Department Student Learning Outcomes (SLO)  
The Business-SBM option Degree consists of the five core Management Department student learning 
outcomes. Upon completion of this program, SBM graduates will be able to:  
1. Communicate the major concepts in the functional areas of accounting, marketing, finance, 

information technology, and management.  
2. Describe the legal, social, ethical, and economic environments of business in a global context.  
3. Solve organization problems, individually and/or in teams, using quantitative, quali



Outcomes: Direct Indirect 
1. Communicate the major concepts in 

the functional areas of accounting, 
marketing, finance, information 
technology, and management.  

 Case Study 

 Senior Project 

  

 Senior Exit Survey 

2. Describe the legal, social, ethical, and 
economic environments of business 
in a global context. 

 Case Study 

 Senior Project 

 Senior Exit Survey 

3. Solve organization problems, 
individually and/or in teams, using 
quantitative, qualitative, and 
technology-enhanced approaches. 

 Case Study 

 Senior Project 

 Senior Exit Survey 

4. Demonstrate professional 
communication and behavior. 

 Case Study 

 Senior Project 

 Senior Exit Survey 

5. Apply knowledge of business 
concepts and functions in an 
integrated manner. 

 Case Study 

 Senior Project 

 Senior Exit survey 

 
3. Program Student Learning Outcomes: Program Based Annual Assessment Schedule and Activity  

 
Outcomes: Direct Indirect 
Apply business strategies to plan 
for achieving specific goals in an 
organization based on analysis of 
internal and external factors. 
 

 Senior Project 

  
 Senior Exit Survey 

 
Evidence of Improvement in Student Learning 
 

Department Level Student Learning Outcomes, Activities and Results 
 

Management Department                                                                                            

Program Outcomes Minimal Acceptable 
Performance 

Assessment  Results 

Communicate the major concepts in the 
functional areas of accounting, marketing, 
finance, information technology, and 
management. 

80% achieve a rate of 
3 or 4 

Senior Project 
N=64 

86% 

80% achieve a rate of 
3 or 4 

Case Study 
N=82 

86.5% 

80% score 4, 5, or 6 Senior Exit Survey 
N=93 

75% 

Describe the legal, social, ethical, and 
economic environments of business in a 
global context. 

80% achieve a rate of 
3 or 4. 
 

Senior Project 86% 

80% achieve a rate of 
3 or 4 

Case Study 90% 

80% score 4, 5, or 6 Senior Exit Survey 90% 
Solve organization problems, individually 
and/or in teams, using quantitative, 



80% score 4, 5, or 6 Senior Exit Survey 98% 

Demonstrate professional communication 
and behavior. 

80% achieve a rate of 
3 or 4. 

Senior Project 86% 



faculty showed a concern that the correct wording in the question was still not quite right.  
Specifically, the question asked students to rate their proficiency in the various student 
outcomes (i.e. accounting, marketing).  Advice from an IACBE representative is that our results 
are unusual so we want to get the root of this issue.   

 

 Data-driven Action Plans: Changes Resulting from Assessment 
Senior Project: The faculty would like to find a way to have more than one senior project 
professor assess the student work.  This will allow all faculty to review senior projects and 
provide feedback for improvement.  This will likely be done using a small sample of the 
projects to discover areas of improvement as well as feedback for faculty teaching senior 
project courses.  These discussions will be conducted in the winter or spring terms within small 
groups or during a department retreat.   

 
Case Study:  The plan for this next year is for the course faculty to continue to discuss their 
approaches and share ideas for the Strategic Management course and the assignment.  As 
with the senior project refining the approach to this class and assessment may be able to 
pinpoint areas of improvement.   

 
Senior Exit Survey: Following discussion, the group determined we will make another 
adjustment to the senior exit survey.  Specifically, the word proficiency should be replaced 
with the word understanding since this will more accurately focus on the question’s intent.  
The goal of this plan is for at least 80% of students being able to rate their understanding of 
each of the functional areas of business at a high level (4-



process.  During the last several years we have seen the performance improve with the SBM 
students.  Moreover, an updated, more rigorous and relevant curriculum was designed for the 18-
19 academic year to address assessment outcomes. During the 2017-18 a focus on data analysis 
and research tools.  This focus was incorporated into the curriculum, including senior project.   

 

 Data-driven Action Plans: Changes Resulting from Assessment 
During the 2018-19 academic year, the SBM program is being replaced by a Business degree with a 
Management option.  This option has added two portions to the curriculum; significantly more 
technical and data-driven analysis, and more choice for students in designing their optimal degree 
path to suit their interests and intended career.  The student who will be assessed during the 
2018-19 year will be between two programs, and as such the faculty will need to focus students in 
using the technical and data-analysis skills.  The full curriculum will roll out in 2019-20.   
 
Also, as noted above in the department-level assessment, the department will develop a process 
in which we can have meaningful conversations about the senior process results to identify ways 
to make improvements in the program.   

 


